Shifting Worlds
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If technology Is
the answer what
was the
guestion?



















From corporations
to networks

10

Rank

2002

Microsoft
$260bn

General Electric
$260bn

Exxon Mobil
$240bn

‘Wal-Mart
$230bn

Pfizer
$200bn
Citigroup
$180bn

Johnson & Johnson
$170bn

Royal Dutch Shell
$150bn

BP
$140bn

IBM
$140bn

2007

Petrochina
$720bn

Exxon Mobil
$510bn

General Electric
$370bn

China Mobile
$350bn

ICBC
$340bn

Microsoft
$330bn

Gazprom
$330bn

Royal Dutch Shell
$270bn

AT&T
$250bn

Sinopec
$250bn

2012

Apple Inc.
$500bn

Exxon Mobil
$390bn

PetroChina
$260bn

BHP Billiton
$250bn

ICBC
$240bn

China Mobile
$230bn

Wal-Mart
$230bn

Samsung Electronics
$230bn

Microsoft
$220bn

Royal Dutch Shell
$220bn

2017

Apple Inc.
$870bn

Alphabet Inc.
$730bn

Microsoft
$660bn

Amazon.com
$560bn

Facebook
$510bn

Tencent
$490bn

Berkshire Hathaway
$490bn

Alibaba Group
$440bn

Johnson & Johnson
$380bn

JPMorgan Chase
$370bn



4AM

RESIDENCE

FOOD

ARTS & ENTERTAINMENT

COLLEGE & UNIVERSITY

NIGHTLIFE SPOT

GREAT OUTDOORS

SHOP & SERVICE

PROFESSIONAL & OTHER

TRAVEL & TRANSPORT

4AM



Waste Collection
In Seoul
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Sensor network to
manage supply and
demand of energy in
Copenhagen




Context
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Cities are looking to harness
digital technologies because
they provide the potential to;
deliver better outcomes,
Improve efficiencies,
accelerate growth and jobs
well as increase citizen

engagement.
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SMARTCITY
OPPORTUNITIES
FOR LONDON Productivity
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Place






Avoid misalignment between tech and human needs

SongDo
Initial city branding through :
tech investment f ==
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Avoid misalignment between tech and human needs

Streets and spaces are empty *| had expected this city to be like
S Singapore and Hong Kong, where there
and residents lonely > are many Iora:gnors but that has not
been the case,” Paik Dae-ll, 45

*For younger people, it's a bit more of a
lonely city, actually. I'm struggling a bit
because | don’t have much things in
common with my neighbors,” Lee Mi-
Jung, 25
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A User-Centric Approach

Stakeholder Identification Digitally Re-Programmable Spaces

Description

[ Customer Capi . s e
ipital
a Stakeholders Stakeholders “ﬁll
Driven by Driven by
business needs Consumer commercial
Stakeholders outcomes
Driven

personal interests

* Large Businesses & Anchor Tenants *  Site Management
* Small and Medium Enterprises *  Developer
* Entrepreneurs ¢ Investors
* The University *  University
* Retailers
* Parking Operators
* Hotel Operators . Employees of Occupiers
* Research Institutes *  Entrepreneurs & Innovators
* Innovation Commons Operator *  University Academics & Students
*  Residents
. Local Community Groups
*  School Children
*  General Public Visitors
*  Business Visitors Themes: Scale: Readiness: Enabling Infrastructure:
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innovative 3 person health-tech start up. Hav

access to businesses he would
y and a network of valuable skills

Primary duct

Infrajgtructure
innovation spending time leaving he sees workspace for on the shared Gevelopment, portal that 3 large few days later, he am— S000dary duct
commons space traveling to the the train are him and i team. manutacturing Fred needs some heattncare s auprsedto infedstructure
#rough the site’s site, Fred takes an suspended via His concems aszets 10 develop aavice from a businessis find that the
webste. virtual tour. He the 300ut the space 3 new iteration of public heath offering free desk organisers have N
feels like this screens. He takes being loud are hs epert He © re-programmed Tertiary duct
place could be 2walk tothe proven biling s searches the entrepreneurs on the yoga studio _—— Infrastructure
the perfect immersive unfounded a5 the automatically engagement Fridays. He he uses exch )
Jocation for his environment CRM system has taken care of by portai for 3 relocates there week into 3 fuly- Telecoms Route
fledging displaying the noted his the smart sutable person, for the day equipped
business. Iatest heatth-tech preferences and contract makes contact make new zpesking venue. (awating
innovations and fs the local bulldng management and amanges 3 connections and confemation from
20k, contros system. meeting. gets invited 0 an searches)
investor ptch 7
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innovation district.

Focused on fostering collaboration

ive

£1.5bn city regeneration scheme to
in the areas of advanced materials,
cyber security and health data.

transform an area of central

competit

-, Manchester into an internationally- -
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~ Dubai World Expo
Incorporating
sustainability, logistics,

security, infrastructure,

" utilities, transportation
. and-pedestrian planning,
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Greenery
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